
Successful brand identity

cw CHECKLIST TIPS, TRICKS AND TOOLS

A brand identity checklist is important as it helps you to develop and maintain a consistent and engaging brand 
identity. It lets you systematically consider important aspects of branding and communication and ensure 
that no key elements are overlooked. A thoughtful brand strategy and consistent brand identity are crucial for 
building customer trust and increasing brand awareness.

Develop your brand identity

Define your mission, values and vision. 
Create a meaningful brand concept 
and positioning.

Understand your target 
audience

Conduct surveys to identify your 
target audience and learn about their 
needs, preferences and habits.
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• Create a branding mind map using 
tools such as MindMeister and XMind 
to visualise your mission, values and 
ideas.

• Use branding questionnaires and 
workshops to define your brand per-
sonality. Tools such as Typeform or 
Google Forms are useful here.

• Use tools such as Google Analytics 
and Hotjar to analyse the behaviour of 
your website visitors and learn about 
your target audience.

• Conduct surveys and interviews by 
using tools like SurveyMonkey  
and Zoom to learn more about  
your customers' needs, preferences 
and obstacles.

Catchy name and slogan

Develop a unique and easy-to- 
remember name for your new busi-
ness. Create a concise slogan that 
conveys your brand message.

• Use name generators like Namelix 
or Shopify’s Business Name Generator 
to find inspiring names for your new 
business.

• Brainstorm with your team or use 
the Morphological Box Tool as a tool to 
create catchy slogans.

https://www.mindmeister.com/
https://xmind.app/
https://www.typeform.com/
https://www.google.com/forms/
https://analytics.google.com/
https://www.hotjar.com/
https://www.surveymonkey.co.uk/
https://zoom.us/
https://namelix.com/
https://www.shopify.com/tools/business-name-generator
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Logo and visual design

Design a professional logo that 
represents the identity of your new 
business. Choose suitable colours and 
fonts for your visual design language.

Consistent brand 
communication

Logo and 
visual design

Establish an online 
presence

Content marketing
strategy

Acquire brand  
ambassadors

Monitor and 
adjust

Develop your 
brand identity

Understand your 
target audience

Catchy name 
and slogan

Branding at all 
touch points

Consistent brand  
communication

Decide on a consistent tone and style 
for your communication. Use clear and 
engaging language in all marketing 
materials.

• Create branding guidelines that de-
fine the tone, language and look of your 
brand communication.

• Use tools like Grammarly or  
Hemingway Editor to improve your  
text and to create consistent and  
engaging content.

Establish an online presence

Create a user-friendly website that 
gets your brand message across. Use 
social media platforms to showcase 
your brand and connect with your 
target audience.

• Create a user-friendly website using 
content management systems such as 
WordPress or Wix.

• Use social media management 
tools like Hootsuite or Buffer to plan, 
manage and analyse your social media 
presence.

Content marketing strategy

Develop a content marketing strategy 
to help you create valuable content 
and reach your target audience. 
Publish regular blog posts, videos and 
podcasts that offer added value.

• Use tools like BuzzSumo or  
SEMrush to find content that your 
target audience likes and to help you 
come up with new ideas.

• Use content management
tools like HubSpot or CoSchedule  
to plan and organise your editorial  
calendar.

• Use design tools like Canva, Adobe 
Illustrator, or Sketch to create a pro-
fessional logo.

• Experiment with colour palettes 
and fonts using tools such as Coolors 
or Google Fonts to design the visual 
elements of your brand.

https://www.grammarly.com/
https://hemingwayapp.com/
https://wordpress.com/
https://wix.com/
https://www.hootsuite.com/
https://buffer.com/
https://brandmentions.com/hub/buzzsumo
https://www.semrush.com/
https://www.hubspot.com/
https://coschedule.com/
https://www.canva.com/
https://www.adobe.com/products/illustrator.html
https://www.adobe.com/products/illustrator.html
https://www.sketch.com/
https://coolors.co/
https://fonts.google.com/
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Branding at all touch points

Make sure your branding is visible 
across all elements of the company, 
including its product design, packag-
ing, email signatures, etc.

Acquire brand ambassadors

Identify influencers and industry 
experts who can support your brand. 
Build relationships with customers to 
promote brand loyalty and generate 
positive word of mouth.

• Identify influencers and industry ex-
perts that fit your brand and use tools 
like BuzzStream or Traackr to build 
relationships and collaborate.

• Use a referral programme using tools 
like ReferralCandy or Ambassadors 
to attract customers as brand ambas-
sadors and to create consistent and 
appealing content.

Monitor and adjust

Track your brand’s performance and 
measure its success based on KPIs. 
Adjust as needed to ensure your 
brand remains relevant and appealing.

• Use social media analytics tools like 
Sprout Social or Hootsuite to measure 
how well your brand communication 
works in social media.

• Use website analytics tools such as 
Google Analytics or Hotjar to monitor 
user behaviour and identify optimisa-
tion potential on your website.

• Create templates for your business 
documents and presentations to en-
sure that your branding is consistent in 
all your communication materials. Tools 
such as Canva or Microsoft Office are 
helpful here.

• Regularly review all customer touch 
points to ensure that your branding is 
being applied consistently.
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https://www.buzzstream.com/
https://www.traackr.com/
https://www.referralcandy.com/
https://www.getambassador.com/
https://sproutsocial.com/
https://www.hootsuite.com/
https://analytics.google.com/
https://www.hotjar.com/
https://www.canva.com/
https://www.microsoft.com/office365
https://www.localsearch.ch/en
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